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Retail Data Project: Access to Tariff and Connection Data 

Thank you for the opportunity to submit on the Electricity Authority's Re/a// data 
project: access to tariff and connection data consultation paper (Paper). No part of 
this submission is confidential. 

We are pleased the Authority has accepted the view that publishing all retail tariff 
plan information could lead to anti-competitive outcomes including reducing retailer's 
willingness to innovate in their tariff offerings. The Authority's proposal to require 
publication of generally available retail tariff information appropriately balances 
assisting consumer search decisions with avoiding disclosures that will damage 
consumer welfare, provided however that generally available retail tariff data is 
correctly and accurately defined (which we discuss further below). 

Alternative 1 

We support the Authority's alternative 1. The alternative expands on existing industry 
arrangements to allow other comparator websites to provide equivalent services to 
Powerswitch and Whatsmynumber. This is the most beneficial alternative for 
consumers because it builds on existing arrangements that consumers trust and 
understand well. In addition to providing clarity and continuity with existing 
arrangements, alternative 1 is much less expensive to implement than alternative 2, 
while ultimately leading to the same functionality for consumers. 

We consider that standardised file formats and structures are neither necessary nor 
desirable. Establishing such formats will be costly and will not improve the quality of 
the information provided. The requirement for tariff details to fit a prescribed format 
may also inhibit tariff innovation over time. The competitive nature of the market 
means that retailers are already motivated to provide tariff data in formats which allow 
for clear and accurate presentation to consumers. 

We are pleased to see the Authority has decided to exclude "uninvited direct sale" 
prices from prices that ought to be disclosed and we consider this decision will drive 
the best outcomes for consumers (for the reasons set out in our March 2014 
submission). 

However, we believe the Authority should give further serious consideration to the 
meaning of "generally available retail tariff plans" and the intended outcomes. Whilst 
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the Authority has attempted to define "generally available retail tariff plans" in the 
manner set out in Appendix B of the consultation paper, we think there are several 
issues and omissions with the draft definition; 

1. While the draft definition accounts for industry-specific pricing requirements 
(consumer's physical location, meter configuration and price category code 
requirements), there is no allowance for non-industry retailer parameters, 
which a customer must meet in order to qualify for a specific retail rate. For 
example: 

a. Memberships or partnerships - we operate partnerships including with 
rural supply firms and telecommunications providers and offer pricing 
which is specific to mutual customers only; and 

b. we offer specific prices to customers who own or operate electric 
vehicles. 

We consider such rates to be a positive feature of the competitive market, 
encouraged by the Authority itself as innovative and competitive tools. 
However despite these prices being sometimes advertised above the line (in 
the traditional sense of advertising), the related prices are not available to the 
general public and a defined exclusion should therefore exist in the definition 
for these types of tariff plans. 

2. The definition of an "uninvited direct sale agreement" is taken from the Fair 
Trading Act 1986. However, this definition relates only to door-to-door selling 
and telemarketing and is therefore too narrow and restrictive for the context. 
For example technology now allows for a very specific targeted offer to be 
made via electronic "above the line" channels. This might take the form of a 
banner offer on a website which has been tailored to the prospective customer 
based on their IP address and the previous interactions they have had with 
the advertiser. This is valid "below the line" selling and is sometimes referred 
to as a "digital door knock" that utilises today's 'big data' technology and 
capability, but is not captured by or in the Fair Trading Act definition. This 
should be excluded as we imagine the Authority would want to encourage 
competitive and innovative practices like this in our industry. 

3. There should be a general exclusion for tactical pricing which is offered from 
time to time through above the line channels as this is important to allow 
retailers to manage portfolio size. This is particularly critical for smaller and 
new entrant retailers. If all above the line pricing effectively has to be made 
available to all above the line channels (all consumers, all price comparators 
etc) then the volume of new business being gained through that pricing 
becomes very difficult to control. This could easily cause an imbalance 
between retail commitments and wholesale entitlements, or create a situation 
where retailers were forced to not honour previously advised pricing in order 
to maintain portfolio stability. 



We suggest the following amendments to the current definition of "generally available 
retail tariff plan" to address the issues noted above: 

generally available retail tariff plan means— 
(a) a retail tariff plan that a retailer, when it accepts new customers, will make 
available to any consumer (subject to credit requirements) on request if the consumer 
satisfies any requirements specified for the retail tariff plan relating to 1 or more of the 
following: 

(i) physical location: 
(ii) metering configuration: 
(iii) price category code; 
(iv) any commercial term of the pricing, including creditworthiness, as 
specified by the retailer 

but 

(b) does not include 
(i) a retail tariff plan made available by the retailer only-under an uninvited 
^ifeet-sale-agreemefit-unfnvited direct sale agreement has the meaning given 
to it by-section 36K of the Fair Trading Act-4Q§6 only via a direct selling 
method (including, but not limited to, door to door selling, telemarketing, online 
or email direct selling and postal direct selling); 
(ii) any tariff only available to the customers, members or affiliates of a partner 
organisation: 
(iii) a retail tariff plan made available by the retailer for a time period of 6 
weeks or less or for the purpose of acquiring a specified maximum amount of 
new business; 
(iv) a retail tariff plan that but for 'default above the line' advertising (such as 
tailored/inadvertent on-line banner advertising), would not otherwise be made 
publicly available by the retailer. 

Analysis of our current suite of rates shows that under this definition over 74% of all 
active rates would fall into the category of a generally available retail tariff. 

Alternative 2 

Alternative 2 is costly and will create unnecessary, perhaps confusing, complexity in 
relation to price disclosure. 

If alternative 2 was to be implemented by the Authority, retailers would need to build 
and maintain a complex and costly validation mechanism that would be able to cater 
for customisation of tariff outputs based on connection-specific data (e.g. network 
location, sub-network location information, meter configuration etc). With so many 
networks (each with their own tariff structures) and a multitude of metering 
configurations and types, we think this is an inefficient and costly alternative for 



achieving gains that would be very similar to the gains to be achieved under 
alternative! 

Connection data 

As long as the privacy of consumers is adequately protected, we support the 
Authority's proposal to make a set of specified connection data held in the registry 
available to third parties. The set of data described in Appendix D seems to be 
appropriate for the intended purpose. 

However, we consider that customers may be sensitive about third parties linking 
them with any on-site electricity generation at their dwelling. We encourage the 
Authority to work with consumer representatives to determine whether consumers 
would be concerned by the release of this type of information to third parties. 

In general, we consider that the best way to address privacy concerns is for third 
parties seeking access to personal information to obtain authorisation from the 
customer. 

Yours sincerely 

Monica Choy 
Market Operations Manager 



-R
P

O
W

G
R

 

R
es

po
ns

es
 t
o
 q

u
e

st
io

n
s 

Q
u

es
ti

o
n

 
Q

u
es

ti
o

n
 

R
es

p
o

n
se

 
N

o
. 

Q
1.

 
D

o 
yo

u 
ag

re
e 

th
at

 th
e

 c
ur

re
nt

 a
rr

an
ge

m
en

ts
 fo

r 
ac

ce
ss

in
g 

re
ta

il 
ta

rif
f p

la
n 

da
ta

 a
nd

 c
on

ne
ct

io
n 

da
ta

 m
ea

n 
th

at
 c

on
su

m
er

s 
fa

ce
 h

ig
he

r-
th

an
-

ne
ce

ss
ar

y 
tr

an
sa

ct
io

n 
co

st
s 

id
en

tif
yi

ng
 e

le
ct

ric
ity

-
re

la
te

d 
of

fe
rs

 a
va

ila
bl

e 
to

 th
em

? 
P

le
as

e 
gi

ve
 

re
as

on
s 

w
ith

 y
ou

r 
an

sw
er

. 

W
e 

di
sa

gr
ee

 th
at

 c
on

su
m

er
s 

fa
ce

 h
ig

he
r 

th
a

n
 n

ec
es

sa
ry

 tr
an

sa
ct

io
n 

co
st

s 
ac

ce
ss

in
g 

re
ta

il 
ta

rif
f p

la
n 

da
ta

 b
ec

au
se

 th
e 

in
fo

rm
at

io
n 

is
 a

lre
ad

y 
ea

si
ly

 
av

ai
la

bl
e 

th
ro

ug
h 

P
ow

er
sw

itc
h,

 W
ha

ts
m

yn
um

be
r 

an
d 

re
ta

ile
rs

' w
eb

si
te

s 
ge

ne
ra

lly
. 

W
e 

ag
re

e 
th

at
 c

os
ts

 m
ay

 b
e 

hi
gh

er
-t

ha
n-

ne
ce

ss
ar

y 
in

 a
cc

es
si

ng
 c

on
ne

ct
io

n 
da

ta
. A

s 
lo

ng
 a

s 
th

e
 p

riv
ac

y 
of

 c
on

su
m

er
s 

is
 a

de
qu

at
el

y 
pr

ot
ec

te
d,

 w
e 

su
pp

or
t 

th
e 

A
ut

ho
rit

y'
s 

pr
op

os
al

 to
 m

ak
e 

a 
sp

ec
ifi

ed
 s

et
 o

f c
on

ne
ct

io
n 

da
ta

 h
el

d 
in

 th
e 

re
gi

st
ry

 a
va

ila
bl

e 
to

 th
ird

 p
ar

tie
s.

 

Q
2.

 
D

o 
yo

u 
ag

re
e 

th
at

 a
 C

od
e 

am
en

dm
en

t w
ou

ld
 

lo
w

er
 c

on
su

m
er

s'
 tr

an
sa

ct
io

n 
co

st
s 

m
or

e 
qu

ic
kl

y 
th

an
 w

ou
ld

 m
ar

ke
t f

or
ce

s?
 P

le
as

e 
gi

ve
 r

ea
so

ns
 

w
ith

 y
ou

r 
an

sw
er

. 

S
ee

 a
bo

ve
. 

Le
ve

l 1
4,

 A
N

Z
 C

en
tr

e,
 2

3-
29

 A
lb

er
t S

tr
ee

t. 
A

uc
kl

an
d 

10
10

. P
O

 B
ox

 9
03

99
, A

uc
kl

an
d 

11
42

, N
ew

 Z
ea

la
nd

 
P

H
O

N
E

 +
 6

4
 9

 3
08

 8
20

0 
F

A
X

 +
 6

4
 9

 3
08

 8
20

9 
Q

 w
w

w
.m

ig
h

ty
ri

ve
r.

co
.n

z 



W
e 

su
pp

or
t a

lte
rn

at
iv

e 
1

 p
ro

vi
de

d 
th

at
 'g

en
er

al
ly

 a
va

ila
bl

e 
ta

rif
f p

la
n 

da
ta

' i
s 

co
rr

ec
tly

 a
nd

 a
cc

ur
at

el
y 

de
fin

ed
 (

as
 d

is
cu

ss
ed

 in
 o

ur
 le

tte
r)

. 
H

ow
ev

er
: 

- 
w

e 
do

 n
ot

 s
up

po
rt

 th
e 

m
an

da
tin

g 
of

 d
at

a 
fo

rm
at

s 
as

 w
e 

co
ns

id
er

 th
is

 w
ill

 
ad

d 
co

st
 a

nd
 r

es
tr

ic
t t

ar
iff

 in
no

va
tio

n,
 w

ith
ou

t a
ny

 m
at

er
ia

l g
ai

n 
in

 t
he

 
qu

al
ity

 o
f t

he
 in

fo
rm

at
io

n 
m

ad
e 

av
ai

la
bl

e;
 a

nd
 

- 
w

e 
do

 n
ot

 s
up

po
rt

 th
e 

id
ea

 o
f r

et
ai

le
rs

 jo
in

tly
 c

on
tr

ac
tin

g 
w

ith
 a

 th
ird

 p
ar

ty
 

to
 d

ev
el

op
 a

 's
ta

nd
ar

di
ng

 to
ol

'. 
T

hi
s 

is
 li

ke
ly

 to
 b

e 
m

or
e 

ex
pe

ns
iv

e 
th

an
 

th
e 

$2
50

,0
00

-$
50

0,
00

0 
es

tim
at

ed
 b

y 
th

e 
A

ut
ho

rit
y 

fo
r 

th
e 

re
as

on
s 

no
te

d 
in

 o
ur

 le
tte

r.
 

T
he

 b
et

te
r 

so
lu

tio
n 

is
 fo

r 
re

ta
ile

rs
 to

 c
on

tin
ue

 to
 p

ro
vi

de
 ta

rif
f i

nf
or

m
at

io
n 

to
 

C
on

su
m

er
N

Z
 a

nd
 o

th
er

 r
eq

ue
st

in
g 

pa
rt

ie
s 

in
 th

e 
cu

rr
en

t f
or

m
at

. 

W
he

re
 in

fo
rm

at
io

n 
is

 p
ro

vi
de

d 
to

 a
 r

eq
ue

st
in

g 
pa

rt
y,

 th
e 

on
us

 s
ho

ul
d 

be
 o

n 
th

e 
re

qu
es

tin
g 

pa
rt

y 
to

 e
ns

ur
e 

th
at

 ta
rif

f i
nf

or
m

at
io

n 
is

 a
cc

ur
at

e 
an

d 
up

-t
o-

da
te

 
be

fo
re

 p
ro

vi
di

ng
 th

at
 in

fo
rm

at
io

n 
to

 a
 c

on
su

m
er

. 

Q
3.

 
U

nd
er

 a
lte

rn
at

iv
e 

1
 d

o 
yo

u 
ha

ve
 a

ny
 c

om
m

en
ts

 
or

 s
ug

ge
st

io
ns

 a
bo

ut
 a

ll 
re

ta
ile

rs
 b

ei
ng

 r
eq

ui
re

d 
to

 p
ro

vi
de

 r
et

ai
l t

ar
iff

 p
la

n 
in

fo
rm

at
io

n 
to

 
C

on
su

m
er

N
Z

, a
nd

 h
av

in
g 

to
 p

ro
vi

de
 th

at
 s

am
e 

re
ta

il 
ta

rif
f p

la
n 

in
fo

rm
at

io
n 

to
 a

ny
 p

er
so

n 
w

ho
 

re
qu

es
te

d 
it?

 

W
e 

co
ns

id
er

 it
 m

or
e 

ef
fic

ie
nt

 to
 p

ro
vi

de
 c

on
ne

ct
io

n-
sp

ec
ifi

c 
ta

rif
f i

nf
or

m
at

io
n 

on
 

P
ow

er
sw

itc
h 

(a
nd

 o
th

er
 c

om
pa

ra
to

r 
w

eb
si

te
s)

, w
he

re
 g

en
er

al
ly

 a
va

ila
bl

e 
re

ta
il 

ta
rif

fs
 fr

om
 a

ll 
pr

ov
id

er
s 

ca
n 

be
 c

om
pa

re
d.

 T
hi

s 
w

ou
ld

 b
et

te
r 

m
ee

t t
he

 
A

ut
ho

rit
y'

s 
de

si
re

d 
ou

tc
om

es
 th

an
 r

eq
ui

rin
g 

it 
to

 b
e 

pu
bl

is
he

d 
on

 th
e 

w
eb

si
te

s 
of

 
in

di
vi

du
al

 r
et

ai
le

rs
 w

he
re

 c
om

pa
ris

on
s 

ca
nn

ot
 b

e 
m

ad
e.

 
F

or
 th

e 
re

as
on

s 
no

te
d 

in
 o

ur
 le

tte
r,

 th
is

 w
ou

ld
 b

e 
a 

co
st

ly
 a

nd
 in

ef
fic

ie
nt

 a
lte

rn
at

iv
e.

 

Q
4.

 
U

nd
er

 a
lte

rn
at

iv
e 

2
 d

o 
yo

u 
ha

ve
 a

ny
 c

om
m

en
ts

 
or

 s
ug

ge
st

io
ns

 a
bo

ut
 r

et
ai

le
rs

 b
ei

ng
 r

eq
ui

re
d 

to
 

pu
bl

is
h 

in
fo

rm
at

io
n 

ab
ou

t t
he

ir 
ge

ne
ra

lly
 

av
ai

la
bl

e 
re

ta
il 

ta
rif

f p
la

ns
 o

n 
th

ei
r 

w
eb

si
te

s?
 



Q
5.

 
U

nd
er

 a
lte

rn
at

iv
e 

2
 d

o 
yo

u 
ha

ve
 a

ny
 c

om
m

en
ts

 
or

 s
ug

ge
st

io
ns

 a
bo

ut
 th

e 
re

qu
ire

m
en

t t
o 

su
pp

ly
 

re
ta

il 
ta

rif
f p

la
n 

in
fo

rm
at

io
n 

us
in

g 
st

an
da

rd
is

ed
 

fil
e 

fo
rm

at
s 

an
d 

st
ru

ct
ur

es
? 

C
ur

re
nt

ly
 w

e 
pr

ov
id

e 
ta

rif
f i

nf
or

m
at

io
n 

to
 C

on
su

m
er

N
Z

 fo
r 

us
e 

in
 P

ow
er

sw
itc

h 
in

 
a 

fo
rm

at
 a

gr
ee

d 
w

ith
 th

em
, i

t w
ill

 b
e 

co
m

pl
ic

at
ed

, e
xp

en
si

ve
 a

nd
 ti

m
e-

co
ns

um
in

g,
 fo

r 
us

 to
 p

ro
vi

de
 th

is
 in

fo
rm

at
io

n 
us

in
g 

di
ffe

re
nt

 s
ta

nd
ar

di
se

d 
fil

e 
fo

rm
at

s 
an

d 
st

ru
ct

ur
es

. 

W
e 

en
co

ur
ag

e 
th

e 
A

ut
ho

rit
y,

 in
 th

e 
fir

st
 in

st
an

ce
, t

o 
w

or
k 

w
ith

 P
ow

er
sw

itc
h,

 
ot

he
r 

co
m

pa
ra

to
r 

w
eb

si
te

s,
 a

nd
 r

et
ai

le
rs

 to
 u

nd
er

st
an

d 
th

e 
ad

eq
ua

cy
 o

f t
he

 
ex

is
tin

g 
fo

rm
at

 r
at

he
r 

th
an

 m
ov

in
g 

to
 m

an
da

te
 a

 n
ew

 o
ne

. 

Q
6.

 
U

nd
er

 b
ot

h 
al

te
rn

at
iv

es
 d

o 
yo

u 
ha

ve
 a

ny
 

co
m

m
en

ts
 o

r 
su

gg
es

tio
ns

 a
bo

ut
 m

ak
in

g 
pu

bl
ic

ly
 

av
ai

la
bl

e 
th

e 
co

nn
ec

tio
n 

da
ta

 h
el

d 
in

 th
e 

re
gi

st
ry

 
th

at
 is

 s
et

 o
ut

 in
 a

pp
en

di
x 

D
? 

A
s 

lo
ng

 a
s 

th
e 

pr
iv

ac
y 

of
 c

on
su

m
er

s 
is

 a
de

qu
at

el
y 

pr
ot

ec
te

d,
 w

e 
su

pp
or

t t
he

 
A

ut
ho

rit
y'

s 
pr

op
os

al
 to

 m
ak

e 
a 

se
t o

f s
pe

ci
fie

d 
co

nn
ec

tio
n 

da
ta

 h
el

d 
in

 th
e 

re
gi

st
ry

 a
va

ila
bl

e 
to

 th
ird

 p
ar

tie
s.

 T
he

 s
et

 o
f d

at
a 

de
sc

rib
ed

 in
 A

pp
en

di
x 

D
 s

ee
m

s 
to

 b
e 

ap
pr

op
ria

te
 fo

r 
th

e
 in

te
nd

ed
 p

ur
po

se
. 

H
ow

ev
er

, a
s 

di
sc

us
se

d 
be

lo
w

, w
e 

co
ns

id
er

 th
at

 c
us

to
m

er
s 

m
ay

 b
e 

se
ns

iti
ve

 
ab

ou
t t

hi
rd

 p
ar

tie
s 

lin
ki

ng
 th

em
 w

ith
 a

ny
 o

n-
si

te
 e

le
ct

ric
ity

 g
en

er
at

io
n 

at
 th

ei
r 

dw
el

lin
g.

 

Q
7.

 
D

o 
yo

u 
ag

re
e 

th
at

 th
e 

ob
je

ct
iv

es
 o

f t
he

 p
ro

po
se

d 
al

te
rn

at
iv

es
 a

re
 a

pp
ro

pr
ia

te
 a

nd
 c

on
si

st
en

t w
ith

 
th

e 
A

ut
ho

rit
y'

s 
st

at
ut

or
y 

ob
je

ct
iv

e?
 P

le
as

e 
gi

ve
 

re
as

on
s 

if 
yo

u 
di

sa
gr

ee
. 

Y
es

. 

Q
8.

 
D

o 
yo

u 
ag

re
e 

th
at

 th
e 

co
nn

ec
tio

n 
da

ta
 w

hi
ch

 th
e 

A
ut

ho
rit

y 
pr

op
os

es
 to

 m
ak

e 
pu

bl
ic

ly
 a

va
ila

bl
e 

is
 

no
t p

er
so

na
l i

nf
or

m
at

io
n?

 

S
ee

 o
ur

 r
es

po
ns

e 
to

 q
ue

st
io

n 
6.

 
W

e 
co

ns
id

er
 th

at
 c

us
to

m
er

s 
m

ay
 b

e 
se

ns
iti

ve
 

ab
ou

t t
hi

rd
 p

ar
tie

s 
lin

ki
ng

 th
em

 w
ith

 d
at

a 
ab

ou
t t

he
 e

xi
st

en
ce

 o
f a

ny
 o

n-
si

te
 

el
ec

tr
ic

ity
 g

en
er

at
io

n 
at

 th
ei

r 
dw

el
lin

g.
 W

e 
en

co
ur

ag
e 

th
e 

A
ut

ho
rit

y 
to

 w
or

k 
w

ith
 

co
ns

um
er

 r
ep

re
se

nt
at

iv
es

 to
 d

et
er

m
in

e 
w

he
th

er
 c

on
su

m
er

s 
w

ou
ld

 b
e 

co
nc

er
ne

d 
by

 th
e

 r
el

ea
se

 o
f t

hi
s 

ty
pe

 o
f i

nf
or

m
at

io
n 

to
 th

ird
 p

ar
tie

s.
 



If
 a

ny
 o

f t
h

e
 in

fo
rm

at
io

n 
in

 A
pp

en
di

x 
D

 w
er

e 
pe

rs
on

al
 in

fo
rm

at
io

n,
 w

e 
co

ns
id

er
 

th
e 

be
st

 w
ay

 to
 a

dd
re

ss
 th

e 
pr

iv
ac

y 
is

su
es

 w
ou

ld
 b

e 
fo

r 
th

ird
 p

ar
tie

s 
se

ek
in

g 
ac

ce
ss

 to
 p

er
so

na
l i

nf
or

m
at

io
n 

to
 o

bt
ai

n 
au

th
or

is
at

io
n 

fr
om

 th
e 

cu
st

om
er

. 

If 
yo

u 
di

sa
gr

ee
, p

le
as

e 
gi

ve
 r

ea
so

ns
 a

nd
 s

ug
ge

st
 

a 
w

ay
 to

 a
dd

re
ss

 th
e 

pr
iv

ac
y 

is
su

e(
s)

 y
ou

 h
av

e 
id

en
tif

ie
d.

 

Q
9.

 

A
s 

no
te

d 
ab

ov
e,

 w
e 

th
in

k 
th

e 
co

st
s 

of
 a

lte
rn

at
iv

e 
1 

ar
e 

un
de

rs
ta

te
d.

 In
 o

ur
 v

ie
w

, 
fo

r 
a 

th
ird

 p
ar

ty
 to

 d
ev

el
op

 a
 s

ta
nd

ar
di

ng
 to

ol
 is

 li
ke

ly
 to

 b
e 

m
or

e 
ex

pe
ns

iv
e 

th
an

 
th

e 
$2

50
,0

00
-$

50
0,

00
0 

es
tim

at
ed

 b
y 

th
e

 A
ut

ho
rit

y 
an

d 
w

ou
ld

 r
eq

ui
re

 s
ig

ni
fic

an
t 

on
-g

oi
ng

 s
up

po
rt

. A
lte

rn
at

iv
e 

1 
do

es
 n

ot
 r

eq
ui

re
 th

is
 e

xp
en

di
tu

re
 to

 a
ch

ie
ve

 th
e 

de
si

re
d 

ou
tc

om
es

. 

W
e 

th
in

k 
co

st
s 

of
 a

lte
rn

at
iv

e 
2 

ar
e 

al
so

 s
ig

ni
fic

an
tly

 u
nd

er
st

at
ed

. A
lte

rn
at

iv
e 

2 
w

ou
ld

 r
eq

ui
re

 a
ll 

re
ta

ile
rs

 to
 u

nd
er

ta
ke

 s
ig

ni
fic

an
t a

nd
 c

om
pl

ic
at

ed
 s

ys
te

m
s 

w
or

k 
on

 th
ei

r 
w

eb
si

te
s.

 A
s 

no
te

d 
ab

ov
e,

 w
e 

th
in

k 
th

is
 w

or
k 

is
 m

uc
h 

be
tte

r 
un

de
rt

ak
en

 
on

 c
om

pa
ra

to
r 

w
eb

si
te

s 
w

he
re

 th
e

 s
ys

te
m

s 
w

or
k 

on
ly

 n
ee

ds
 to

 b
e 

do
ne

 o
nc

e 
fo

r 
al

l r
et

ai
le

rs
. 

D
o 

yo
u 

ag
re

e 
w

ith
 th

e 
as

se
ss

m
en

t 
of

 g
ro

ss
 

be
ne

fit
s,

 c
os

ts
 a

nd
 n

et
 b

en
ef

its
? 

If 
no

t, 
pl

ea
se

 
ex

pl
ai

n 
yo

ur
 r

ea
so

ni
ng

. 

Q
10

. 

W
e 

co
ns

id
er

 th
e

 g
ro

ss
 b

en
ef

its
 o

f a
lte

rn
at

iv
e 

1 
an

d 
2 

w
ou

ld
 b

e 
ef

fe
ct

iv
el

y 
th

e 
sa

m
e 

be
ca

us
e 

th
e 

tw
o 

al
te

rn
at

iv
es

 p
ro

vi
de

 c
on

su
m

er
s 

an
d 

th
ird

 p
ar

tie
s 

w
ith

 
eq

ui
va

le
nt

 a
cc

es
s 

to
 ta

rif
f d

at
a.

 L
ik

ew
is

e,
 th

e
 a

lte
rn

at
iv

es
 p

ro
vi

de
 th

ird
 p

ar
tie

s 
w

ith
 e

qu
iv

al
en

t a
cc

es
s 

to
 c

on
ne

ct
io

n 
da

ta
. 

D
o 

yo
u 

ha
ve

 a
ny

 c
om

m
en

ts
 o

r 
su

gg
es

tio
ns

 
ab

ou
t w

he
th

er
 th

e 
ad

di
tio

na
l g

ro
ss

 b
en

ef
its

 o
f 

al
te

rn
at

iv
e 

2
 o

ut
w

ei
gh

 it
s 

ad
di

tio
na

l c
os

ts
 v

is
-a

­
vi

s 
al

te
rn

at
iv

e 
1?

 P
le

as
e 

gi
ve

 r
ea

so
ns

 w
ith

 y
ou

r 
an

sw
er

. 

Q
11

. 

O
f t

he
 o

th
er

 o
pt

io
ns

 c
on

si
de

re
d 

by
 th

e 
A

ut
ho

rit
y 

at
 p

ar
ag

ra
ph

 5
.1

2 
of

 th
e 

P
ap

er
, 

w
e 

ag
re

e 
th

at
 O

pt
io

n 
3 

w
ou

ld
 h

av
e 

si
gn

ifi
ca

nt
ly

 h
ig

he
r 

co
st

s 
an

d 
de

la
ye

d 
be

ne
fit

s 
w

he
n 

co
m

pa
re

d 
to

 th
e 

pr
op

os
ed

 a
lte

rn
at

iv
es

. 

W
e 

co
ns

id
er

 th
at

 a
lte

rn
at

iv
e 

1
 is

 p
re

fe
ra

bl
e 

to
 O

pt
io

ns
 1

 a
nd

 2
 a

t p
ar

ag
ra

ph
 

5.
12

. H
ow

ev
er

, i
n 

ou
r 

vi
ew

, b
ot

h 
O

pt
io

ns
 1

 a
nd

 2
 a

re
 p

re
fe

ra
bl

e 
to

 a
lte

rn
at

iv
e 

2 
w

hi
ch

 w
ill

 h
av

e 
si

gn
ifi

ca
nt

ly
 g

re
at

er
 c

os
ts

 fo
r 

no
 a

dd
iti

on
al

 b
en

ef
its

. 

Q
12

. 
D

o 
yo

u 
ag

re
e 

th
at

 b
ot

h 
of

 th
e 

pr
op

os
ed

 
al

te
rn

at
iv

es
 a

re
 p

re
fe

ra
bl

e 
to

 o
th

er
 o

pt
io

ns
? 

If
 

no
t, 

pl
ea

se
 e

xp
la

in
 y

ou
r 

pr
ef

er
re

d 
op

tio
n 

in
 te

rm
s 

co
ns

is
te

nt
 w

ith
 th

e
 A

ut
ho

rit
y'

s 
st

at
ut

or
y 

ob
je

ct
iv

e.
 



Q
13

. 
D

o 
yo

u 
ag

re
e 

w
ith

 th
e 

A
ut

ho
rit

y'
s 

as
se

ss
m

en
t 

th
at

 th
e 

pr
op

os
ed

 C
od

e 
am

en
dm

en
t f

or
 e

ac
h 

of
 

th
e 

pr
op

os
ed

 a
lte

rn
at

iv
es

 m
ee

ts
 th

e 
re

qu
ire

m
en

ts
 o

f S
ec

tio
n 

32
 o

f t
he

 A
ct

? 
P

le
as

e 
gi

ve
 r

ea
so

ns
 if

 y
ou

 d
o 

no
t. 

Q
14

. 
D

o 
yo

u 
ag

re
e 

w
ith

 th
e

 A
ut

ho
rit

y'
s 

as
se

ss
m

en
t 

of
 

th
e

 tw
o 

pr
op

os
ed

 a
lte

rn
at

iv
e 

op
tio

ns
 a

ga
in

st
 th

e
 

C
od

e 
am

en
dm

en
t p

rin
ci

pl
es

? 
P

le
as

e 
gi

ve
 

re
as

on
s 

if 
yo

u 
do

 n
ot

. 

N
ot

e 
ou

r 
re

sp
on

se
s 

to
 q

ue
st

io
ns

 8
 a

nd
 9

 a
bo

ve
 w

ith
 r

es
pe

ct
 to

 P
rin

ci
pl

e 
1.

 

W
e 

al
so

 d
o 

no
t c

on
si

de
r 

th
at

 th
e 

A
ut

ho
rit

y 
ha

s 
de

m
on

st
ra

te
d 

ad
eq

ua
te

ly
 th

at
 

al
te

rn
at

iv
e 

2
 m

ee
ts

 th
e 

re
qu

ire
m

en
ts

 o
f P

rin
ci

pl
es

 2
 a

nd
 3

. 




