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Our comms objectives 
• Actively communicate the Authority work programme to 

increase awareness, transparency and understanding with 
both stakeholders and general public and mitigate any 
reputational risks.  
 

• Increase the range of communications channels and 
techniques to reach a wider group of stakeholders and help 
inform the general public. 
 

• To be transparent and open in all communications through the 
use of Plain English, accessible formats and two-way 
engagement wherever possible.   
 

 



 
 



 
 



 
 



 
 

2014 communications tactics 
• Interactive consumer area 
• Search engine optimisation 
• Monitoring social media – and use 
• More active role in media 
• Digital by default for all publications.  



 
 



 
 

Engagement opportunities 
• Testing engagement models  
• Citizen panels/ consumer reference group?  
• enabling online forms (verbal submissions) 
• Developing our role in consumer 

engagement. 
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