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Q1.  Do you agree with the issues raised 
about the transparency of consumers’ 
electricity  charges? 
 

Yes. 

Q2.  If so, how widespread are these issues, 
and what is their effect? Please provide  any 
evidence you may have to support your view 
on the size and nature of these problems.  
 

Very few retailers provide a transparent breakdown of 
energy charges and their components and we have been 
unable to source whether many or few retailers currently 
provide such a breakdown.  However, we attach a copy of a 
Mercury Energy invoice as an example that it can be done. 
  

Q3.  Do you have any other concerns about 
the availability of information about 
 consumers’ electricity charges?  
 

Other than the lack of transparency, we have no other 
concerns at this time. 

Q4.  If you are a retailer or distributor, please 
provide a representative sample of your 
 consumer invoices (where applicable) and a 
link to any consumer pricing information on 
your website. Please also provide a 
description and/or examples of any other 
relevant information that you make available 
to consumers. 
 

Counties Power Consumer Trust is neither a retailer nor 
distributor – we are submitting on behalf of the beneficiaries 
of the Trust who number some 37,000 consumers in the 
Franklin area of Auckland connected to the wholly owned 
(by the Trust) distributor Counties Power Limited. 
 
We are attaching examples of 3 retailer’s invoices who are 
operating in the Franklin area.  That is Contact, Energy On-
line and Nova – these are pages 2,3,4 & 5 of Appendix A. 
 
As you can see, neither the Contact nor the Energy On-line 
invoices give any indication as to who the distributor is and 
the most basic information on the invoice.  
 
[Compare this minimal detail with that provided on the 
Mercury invoice]. 
   

Q5.  What other sources of information about 
consumers’ electricity charges are you  aware 
of? 

- Distributor websites; 
- The Electricity Compendium compiled by 

PricewaterhouseCoopers 
 

Q6.  What are the perceived or actual 
differences of the electricity industry that  may 
warrant consideration of making more 
transparent pricing information available to 
consumers? 

The electricity industry is providing a service as well as a 
commodity – both the service and the commodity is as 
necessary as clothing, shelter, water and food.  
   Given that the current Government is seeking to 
promulgate competition amongst the unregulated retailers, 
transparency of pricing is an essential requirement of 
retailers becoming competitive. 
   If the Telcos can do it, why cannot the electricity retailers 
do it? 
 

Q7.  Do you agree with the key questions to 
be addressed by this project?  
 
 
 
 
Do you  consider there are any other key 
questions? 
 

Basically, yes.  This is because all prices for all components 
of the service ought to be provided otherwise the consumer 
is left  to interpret the marketing information as opposed to 
necessarily having sufficient information to make an 
informed decision. 
 
No other key questions at this time. 
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Q8. What information do consumers need to: 
a. check they have been invoiced correctly?  

b. understand what is driving price changes?  

 

 

c. determine what they can do to reduce their 
bills? 

  

 

d. make effective choices about their retailer?  

 

Clear and detailed information showing how their account is 
calculated. 
  In a truly competitive market a consumer will make a 
decision based on either price or the quality of service.  If 
they believe a price of a supplier of that service (any 
industry) is too high, they will go elsewhere. Knowing what 
makes up the price is an important part of this decision 
process. 
 
Given that consumers know that their electricity bill will be 
determined by their usage of electricity coupled with the 
charges levied by the many service providers in the chain 
of supply, once they are aware of those various charges, 
they will be in a much better position to choose their 
supplier. 
  
Without being able to compare the component charges 
levied by all those in the chain of supply under the present 
electricity model, it is virtually impossible to make an 
effective choice.  Thus the continuing call for transparent 
invoicing, that is, the ability to genuinely compare “like” with 
“like”. 
 

Q9.  From what sources can consumers 
already obtain some, or all, of this 
information? 
 

Given that many, many consumers (in spite of extensive 
education and local notices/adverts etc.), still have no idea 
who owns the network through which their electricity arrives 
then they do not know (provided they have internet access) 
that with some effort and mathematical literacy, they could 
go to the distributor’s website and start to break down their 
prices and couple these with the retailer’s prices to 
eventually get the answer. 
 

10.  Are there any gaps between the 
information consumers require, and the 
 information that is already available?  

 

On-line real-time continuous updating would be the ideal 
method to provide information , but the invoice with all the 
details on it will suffice. 

Q11.  When do consumers need information 
about their electricity charges?  

 

At least on two separate occasions. 
1. When selecting the retailer, and 
2. On receipt of the invoice, to learn what they are 

paying for. 
 

Q12.  What is (are) the most useful 
communication channel(s) for delivering  the 
required information?  

 

The invoice is the simplest, cheapest, most effective and 
permanent record.  

Q13.  If the Authority intervenes, should the 
costs be socialised across all consumers or 
 recovered only from those consumers who 
want this service?  

 

The setting up costs should only be and will be “one-offs”.  
Every competitive business faces same.  Therefore it will 
be ‘built-in’ to the prices selected by that business that 
wishes to compete.  There is no need for additional costs, 
in spite of this being the excuse currently used by some 
retailers. 
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Q14.  How much are consumers prepared to 
pay for such information? 

The consumers wish to buy a service and the retailers wish 
to sell a service.  The so-called free market should be able 
to make their own judgements which needs to be based on 
transparent prices for such a service.   
   Customer ‘service’ expectations are continually rising and 
all providers of services and commodities are continuously 
seeking ways of ‘growing and enhancing’ their businesses.  
The electricity retailers should be no different.  
   As a result there should be no cost to the consumer.   
   

Q15.  Do you consider the ‘do nothing’ option 
is viable? Please provide your reasons, 
 including the costs and benefits of this option.  

 

The ‘do nothing’ option is unacceptable.  Consumers want 
information to make informed choices and the electricity 
retailers appear to be the only industry who are not being 
required to supply that information.   
 
Apart from the initial setting up costs of making one-off 
alterations to the billing software, we fail to see what other 
costs could exist.  And even if there are unforseen costs, 
we believe these costs should be absorbed by the service 
provider in line with other industries. 
 
The benefits will include (but are not exhausted here):- 
1. Enabling consumers to make informed choices as to 

which service provider (electricity retailer) they wish to 
use; 

2. Reducing the continuing negative publicity directed 
towards the government for appearing to allow the 
“protection” of the retailers to charge whatever fees 
they wish; 

3. Many consumers receive estimated invoices (for a 
variety of reasons) on a regular basis.  Under these 
circumstances, it is very difficult to calculate usage 
when the ‘reading’  can continuously (and frequently 
erroneously increase and decrease. 

4. There will be issues similar to this for those who use 
the ‘Time of Use’ meters. 
    

Q16.  Do you consider the Authority should 
take a more active role in educating 
consumers  and/or providing enhanced 
comparison tools? Please provide your 
reasons including the costs and benefits of 
this option.  

 

The Authority has a function to stop monopolies from ‘over-
charging’.  There is no need for an Authority to be involved 
in a truly competitive industry.  Thus the continual 
requesting and lobbying of the Energy Minister for 
transparency of the invoices issued by the retailer.   
 
By way of explanation, there is no Authority needed to 
educate people on the transparency of other service 
provider’s invoices and nor is there a need for advertising 
how to switch from one provider to another.  Consumers of 
legal services, of accountancy services, of education 
services, of dental services, of medical services (to give an 
example) do not need an ‘Authority’ to educate them.  They 
make their choices by word of mouth, by reputation, by the 
provider’s own advertising, by comparing prices.   
 
It would be interesting to learn how much EECA has spent 
and to learn of the benefits associated with that outlay. 
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Q17.  Do you consider retailers should be 
required to provide additional pricing 
information? Please provide your reasons, 
including the costs and benefits of this 
option. If retailers are required to provide 
additional pricing information, should this 
apply to all products? Or should a retailer 
and consumer be able to agree to a pricing 
arrangement that is not subject to mandatory 
disclosure (such as a fixed- term contract 
whereby the retailer absorbs any increases 
in network charges for a number of years)? 

If a business wishes to operate in a ‘free market’, then all 
costs need to be disclosed – the commodity, the delivery, the 
rate, any equipment hireage etc.  (In brief, the itemised costs 
of all the components which make up the end total of an 
electricity invoice to any consumer, should be disclosed.  
This will enable true comparisons by the end consumer). 
 
If a business chooses NOT to disclose those costs, then they 
should be required to if the government is serious about 
insisting the electricity industry is operating in a free market. 
 
Should a retailer wish to go the expensive route of providing 
different invoice styles and rates for one consumer rather 
than a standard one, that is their decision, but a standard and 
fully itemised invoice needs to be available to all.  That is, be 
part of the service provided. 
 
If a retailer wishes to absorb, for example, network charges 
for a particular consumer (or group of consumers), that 
should be their decision, but this will still need transparency 
on the invoice to show those charges have increased and 
that the retailer is reducing other components to honour their 
arrangement.  This transparency, in all probability, will be a 
valuable marketing tool for the retailer. 
 

Q18.  If retailers are required to provide 
additional pricing information, what form 
 should this take?  

 

The pricing information should be for each aspect of the 
invoice – whatever makes up the end total.  Example of such 
components would include:- 

• Transpower fee 
• Network/distribution fee 
• Meter hire/meter reader fee 
• Individual meter usage and rate charged 
• Authority Levy 
• GST component 

If all retailers were required to show this, it would not be long 
before “retailer switching” jumped as consumers learned of 
the different prices being charged.  Because the distributors 
can identify the Transpower fee, it is important that this 
charge be noted on the invoice, especially since these are 
sharply increasing and any consumer criticism of electricity 
price increases needs to be fairly attributed to the 
perpetrator.  
 
[The Telcos initially did not provide much detail or 
transparency on their invoices.  However, as their 
competition increased (and more customers required 
transparent invoicing), the situation was rectified].  
 

Q19.  Should pricing disclosures also include 
recent history of prices, for example,  trends 
over the past 12-18 months?  

 

No need for trends to be a ‘requirement’ as these will be 
available from the monthly invoices.  However, it is our belief 
that some retailers may decide to add either usage or pricing 
trends as a marketing tool. 
 
 

Q20.  Do you consider retailers should be 
required to provide consistent 
 representation of prices, for example, via a 
template?  

Yes 
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Q21.  Do you consider retailers should be 
required to disclose the component parts of 
electricity charges on consumers’ bills? 
 Please provide your reasons, including the 
costs and benefits of this option.  

 

All component parts of the invoice is to be disclosed:- 
• the units used per meter (including those on demand 

metering. 
• the rate being charged per unit per meter,  
• the costs the retailer is passing on from Transpower  
• the costs the retailer is passing on from the local Network 

Distributor,  
• The name of the distributor, 
• any equipment hireage and/or meter reading fees – 

whether direct or being passed on, 
• any “export” fees should the consumer be generating their 

own energy but wishing to feed it back into the national 
grid.  

We believe these examples are the primary requirement of any 
transparent invoice.  To do less is to maintain the status quo 
which is not acceptable. 
 
The costs will be a one-off set-up cost and if it is to a set 
formula, using a well designed template, any competent billing 
software designer should have no difficulties. 
 
The benefits will include the full participation in a truly functional 
free market, which to date is not possible, in spite of politicians’ 
insistence. 

Q22.  If so, should it be required across all 
products, or should consumers be able to 
 opt in (or alternatively, opt out)?  

It should be required across all products.   
 
The question regarding “opting in or out” appears to be 
assuming there will be continuing costs associated with full 
disclosure.  Our contention is that there will only be set-up costs 
and such faces any business desirous to improve its ‘data 
capture’ and the associated billing system.  If more information 
is supplied that a consumer wants, then that consumer will 
simply ignore the detail.  The way the situation is at present is 
that such minimal detail is supplied that only those who do NOT 
want the detail are being satisfied. 
 

Q23.  What is your view on the option to 
require retailers to offer to disclose the 
 components of electricity charges as a paid 
service?  

 
 
 
 

Disclosure of the components of providing electricity to an end 
consumer should be an integral part of the end invoice for 
supplying a service in a true free market.  This should not be a 
service requiring payment.   
 
Examples in brief: 
1. A professional, such as a solicitor/lawyer/accountant gives 

a breakdown of all the hours spent on different aspects of 
an assignment, plus disbursements, plus various levies 
paid for certain government services.  Should they choose 
not to do this, the consumer will often ask for such a 
breakdown and this is not a service that comes with a price; 

2. A computer/IT service will show the hours, the rate, the 
component cost (if a repair), the time for travel and the rate, 
the GST content.  If these items do not show, the consumer 
will frequently ask for a breakdown of that invoice and there 
is no fee for this. 

3. Tradespeople (examples being builders, plumbers, 
electricians, vehicle outlets/repairers etc.) will show the 
hours, the rate, the component cost, the GST content.  If 
these items do not show, the consumer will frequently ask 
for a breakdown of that invoice and there is no fee for 
providing this. 
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